PENT

Social Media Competitions
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Terms & Conditions

Pentabus Theatre Company occasionally runs promotional competition campaigns such as Like and
Share and Retweet and Win Competitions on Social Media. These are most often to win Tickets to our
shows as a Prize.

Usually, these competitions take the form of a Sweepstakes which is a campaign in which entrants can
win a prize based on chance. No purchase, payment, or other consideration is permitted, and the
winner is picked at random. The element of consideration must not exist in a

Sweepstakes. Consideration is anything of value the contestant must give up to participate, monetary
or non-monetary, and can exist if the contestant must expend substantial time or effort that benefits
the sponsor.

To enter on Facebook/Instagram Like & Share competitions entrants must Like the Facebook/
Instagram Post and Share it. Sometimes a requirement is also that the user likes the Facebook page
also. Twitter users must follow @PentabusTheatre and retweet the relevant prize post.

Entrants can enter once on Twitter and once on Facebook/Instagram. Competition closing dates are
detailed on each competition post and usually time of these is midnight on that day. There is no cash
alternative.

Winners are picked randomly with witnesses and will be notified on the post and/or by email,
Facebook/Instagram message, Tweet message or phone if and as appropriate.

The Company’s decision is final and binding on the entrants. No correspondence will be entered into if
not necessary.

The prize may be delivered to the winner within 28 days of confirmation via the appropriate medium
either email/ticketsource/collect at front of house. There is no cash alternative to the prize stated. The
prize is not transferable and no part or parts of the prize may be substituted by the winner for other
benefits, items or additions. The prize is also subject to change and Pentabus Theatre reserves the
right to cancel the competition if circumstances arise outside of its control. If the winner is
unresponsive for 10 days following notification of winning, their prize will be void. Winners must be
aged 18 or over. Winners must be located in the UK.

The winner agrees to the use of his/her name and image in any publicity material, as well as their
entry. Any personal data relating to the winner or any other entrants will be used solely in accordance
with current [UK] data protection legislation and will not be disclosed to a third party without the
entrant’s prior consent.

Please note no contract is entered into nor contact information retained for marketing purposes with
these campaigns.

Entry into a social media competition will be deemed as acceptance of these terms and conditions.
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